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askHRgreen.org FOG Subcommittee
Clogman Radio Promotion Concepts
October 25, 2016

Sinclair Communications:  
Budget: $7,500
Concept: Video made with air talents from each radio station and “Clogman” posted on all radio station Facebook home pages, banners with link on all 6 websites and Instagram asking people to help name the new mascot for a chance to win a great prize package which will include various concert tickets with one meet and greet VIP experience, event tickets and a special gift. 
Support for the campaign: Date TBD
1. On Air (3 weeks campaign) 15 fifteen second promotional announcements will run Monday-Sunday 5a-12a each week on all 6 radio stations enticing people to check out the video and help name the new HRPDC mascot
1. Facebook: 2 video postings per week on all 6 radio station facebook home pages
1. Website: Name The Clogman banner on all six radio station websites with link
1. Instagram posting on 96X and US 106.1each week
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1. Traveling Billboard: Sinclair Communications will have the HRPDC cartoon character decaled (2 feet in length) on this truck with directions to visit words: Give me my Name at nametheclogman.com for a chance to win great prizes. This truck travels the major highways throughout Hampton Roads

1. 11x17 posters made by Sinclair appearing at
1. Hunt Club Farm throughout the month of October
1. Pembroke Mall throughout the month of October
1. City Center Oyster Point date TBD
1. Chesapeake Wine Festival October  8th
1. Various other remotes and events
1. Cartoon character appearances at Hunt Club Farm, Pembroke Mall, Chesapeake Wine Festival and City Center Oyster Point
After the Fact:
The newly named HRPDC cartoon character can make an appearance at The 2nd Annual Coastal Virginia Auto Show November 19-20, 96X Winter Meltdown in November/December at the TED Constant Center Date TBD with a15 second video about the newly named cartoon character and his cause playing on the jumbo-tron at the TED during Winter Meltdown
Max Media
[bookmark: _GoBack]Budget: $7,500
1. Max Media wants to help HR Green get the word out to Hampton Roads residents that grease and oil down the drain is harmful.
1. CLOG MAN shows up when you put those things down the drain.  
1. We’ll make Hampton Roads residents aware of Clog Man through on air commercials, on air promotional mentions, on line contesting and social media posts and hot stops with promotional team
1. We’ll incorporate a fun contest into the mix.  We have two ideas:
3. Our graphic artist can create three ‘Clog Man’ examples, we’ll hold a contest for our listeners to pick which Clog Man they like and have them help name him.
3. We can contact local schools and get them involved in helping to come up with mascot drawing and mascot naming.
On-Air:
· Spot Bank on 97.3 The Eagle, Hot100 and 92.9 The Wave consisting of:
90- :30 commercials (30 per station), M-F 6a-7p
· 120- :10-:20 promotional announcements (40 per station), M-Su 6a-12m
Online:
· 24 Facebook posts (8 per station) 
· 12 Instagram posts (4 per station) 
· 24 Tweets (8 per station) 
· All social media posts will promote the contest and encourage listeners to participate (HR Green will be tagged in posts)
· Hosting and online contest 
On-Site:
· 3- One hour hot stops (1 per station) to encourage contest submissions
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