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REGIONAL ENVIRONMENTAL KNOWLEDGE 
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PARTICIPATION & FREQUENCY IN HARMFUL 
BEHAVIORS 

Of the survey participants who  (% who  do behavior) Frequently Occasionally/ 
Sometimes Total  

Use  store provided shopping bags  for groceries (79.8%) 82% 18% 100% 

Use  a garbage disposal (61.9%) 91% 7% 98% 
Place recyclables in trash(38.4%) 75% 23% 98% 
Leave pet waste on ground (19.4%) 79% 17% 96% 
Drink bottled water in your home (69.1%) 76% 19% 96% 
Discard plastic shopping bags  in trash  (50.3%) 68% 27% 95% 
Dispose of cigarette butts or other trash  on 
ground(7.2%) 

70% 16% 87% 

Allow leaking faucets or running toilets to go unrepaired 
(4.9%) 

36% 40% 76% 

Pour  oils,  fats,  or grease down drain or in yard  (22.3%) 22% 49% 70% 

Feed  ducks, geese, and other wildlife (20.4%) 35% 29% 64% 
Discard leaves or liquids in a storm drain (1.7%) 11% 44% 56% 
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BELIEVE ACTIONS ARE NOT HARMFUL 
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REGIONAL IMPACT 
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Joint Impressions:    9,225,325 
 
Total Costs:   $183,000 
Total Value Received:  $248,131  



Primary 
– Women, 18-49 
– Without college degrees 
– HH Earning <$75,000 
– 72% Moderately to Not Knowledgeable about 

local environmental issues 

 
 

 

TARGET AUDIENCES 
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ADS--PRINT 

7 



ADS--PRINT 
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ADS--WEB 
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BLOG 
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WEBSITE 
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